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Abstract

Despite women’s gains in today’s workplace, there is still a long way to go
toward gender parity. One factor contributing to inequity is social norms
related to gender that do not reflect the reality of our modern world. The
current paper reviews recent research that demonstrates the (often hidden)
ways traditional gender roles hinder women’s advancement in the workplace,
cause family stress resulting from household labor disputes, and prevent many
talented women from following their aspirations. We conclude with
recommendations for changing the social narrative.

Women have shattered many glass ceilings over the past few years. In the
US alone women have expanded further into leadership roles in corporations
and within each branch of the government, including the vice presidency.
More women than at any other time in history are high-ranking executives
at Fortune 500 companies and the primary breadwinners within their
families.”> In 2020, women held 21.2% of the corporate board-appointed
officer positions and, in the first quarter of 2021, women held 8.2% of CEO
positions at Fortune 500 companies.”> Women'’s ascendance in industry is
partly a reflection of women’s achievements in education.

US women currently earn 57.3% of bachelor degrees, 60.1% of master’s
degrees and 53.5% of doctoral degrees,4 and 51.5% of the paid workforce are
women.5 Female enrollment in the top 50 MBA programs currently stands at
nearly 39%.° When women have the opportunity to build a career and create
independent wealth, many take that path.
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Despite women’s gains in today’s workplace, there is still a long way to go
toward gender parity. For example, in 2020, women earned 84% of what men
earned in the same position.” One factor contributing to this inequity is that
our societal expectations remain consistent with the idea of men as
breadwinners and women as home-tenders.® These traditional gender roles
are a vestige of human history that has little functional value in today’s world.
Traditional gender roles emerged from a past when women had less control
over their fertility and the energetic demands of pregnancy, lactation, and
extended childcare led to a division of labor via marriage, whereby women
stayed home and contributed to unpaid care work while men participated in
the paid labor force outside the home.?

This historical division of labor had more value before the advent of birth
control and modern family planning methods,'® and subsequently gave rise—
long ago—to the social values that remain connected to these obsolete
gender roles.” Even as women advance in the workplace and organizations
create more opportunities for women, the socially imposed norms that place
value on marriage and family, especially for women, remain.”* These
traditional stereotypes create hidden biases that hinder women’s
advancement in the workplace, cause marital stress resulting from household
labor disputes, and can even prevent many talented women from following
their aspirations.

Recent data show that Americans (men and women) still view men as
financial provider and women as caretaker. For example, in one study of
heterosexual married couples with female breadwinners who provide 8o-
100% of the household income, only 38% actually reported that the wife was
the primary breadwinner.* This finding could reflect the fact that even high-
earning women are expected to be the primary caregivers at home.
Consistent with this interpretation, studies of stay-at-home men who
contribute more to unpaid- than paid-labor found that these men tend to
dedicate most of their time at home to masculine-typed housework, such as
yardwork," leaving much of the other housework for women. Despite more
women working outside the home than ever before, modern women are
taking on even more childcare than did mothers in the 1960s.

Ironically, research finds that women who earn more than their husbands
often take on more housework than those who earn less, perhaps in an effort
to uphold traditional roles within their marriage.”” Unfortunately, this
suggests that modern women are putting even more pressure on themselves
because of the guilt and shame associated with putting career before family.

A recent investigation by one of us tested the predication that women
often conceal career aspirations and are less likely to pursue high profile
careers because of social forces, not lack of interest. In a series of
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experiments, our research team altered college women’s perceptions of the
number of men nearby. As we predicted, women become more ambitious
and prioritize high-profile careers when there are few men around.®
However, when the women thought there were many men around, they said
that they prioritize caretaking over career. Trends in the US mirror these
experimental findings. As the number of young adult men in an area
decreases, the percentage of women in the highest paying careers increases
(e.g., surgeon, lawyer, engineer).

This pattern is consistent with findings from other research.” Women
become more risk-seeking and competitive in their careers when they are in
same-sex (not opposite-sex) groups.>® In societies where women are in
authority (i.e., matrilineal cultures), women are more competitive than men
are.” When women believe men will not see their answers, they report higher
desired yearly income, increased motivation to build their career, and more
desire to travel for work.?* In public, when it is possible men will see their
answers, these same women report lower desired income, less motivation to
build a career, and less desire to travel for work. Women also publicly list
more goals they hope to accomplish in life than men do and tell others that
they wish to succeed at both family and career.? The contrast between what
women say in public versus how they express themselves in private is
evidence that women experience internal and external pressure to adhere to
traditional gender roles. When others “are not looking,” many women lean
into their careers.

Women'’s revealed preferences—those found more often when women
feel others are not seeing their answers—demonstrate that many women
desire to advance their career when they feel safe, valued, and supported
doing so. Revealed preferences are different from stated preferences that
often arise in research due to our desire to respond in ways valued and
expected by others.># Because many young women and girls want to advance
to high-profile careers, our social values must change in lock step with the
doors that are opening for women in today’s workforce. It is not enough to
advance women through opportunity; the path to equity must ensure
inclusion. This means flipping our social script.

We must support turning women’s intrinsic career motivation into public
expression. Here are four catalysts that may ease the grip of traditional
gender roles:

(1) We have to shift our values. We tell young girls, and show them
through our actions, we value their nurturing behaviors (e.g., “my
sweet angel”). We tell young boys, and show them through our
actions, we value their competitive behaviors (e.g., “my champ!”).
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Our culture and behavior still values nurturing women and
competitive men.>> An effort must be made to mitigate traditional
norms to ensure children (boys and girls) hear, see, and feel that their
value is found in both competition and nurturing (i.e., work and
family). This narrative must thread through our homes, schools,
governments, and workplaces, and guide our behavior. Once our
behavior changes (i.e., the descriptive norm), our values often change
with it (i.e., the injunctive norm).2°

(2) The division of labor in our homes must involve greater gender equity
in time spent on career and family. In the wake of the COVID-19
pandemic, the needle is already moving in the right direction.
Research at the Rutgers Business School’s Center for Women in
Business shows that since the pandemic lockdown, men are
contributing more at home (albeit not to the same level as women),
and the more men contribute, the more satisfied, and productive
women are at work.?? Nevertheless, the imbalance remains stark.28

Because households, just like organizations, run more efficiently

when each person specializes in, rather than implicitly shares, a type
of labor,? couples may benefit from an explicit division of unpaid
labor that involves each partner taking on unpaid labor that they
prefer and are particularly good at. An explicit agreement about
unpaid labor specialization may not only enhance work satisfaction,
it can enhance partner interdependence and greater relationship
satisfaction.3°

(3) The core values of organizations must change to prioritize the balance
of career and family. This can happen through flexible programs for
all employees, whereby both men and women feel rewarded for taking
advantage of them. Companies that prioritize employee well-being
stand to benefit in multiple ways. From greater access to, and
retention of, a diverse pool of highly skilled talent to a healthier
bottom-line.>

(4) Men must lean in to their families and take advantage of family leave
programs at work. Fathers who take paternity leave invest more in
family life, which benefits children and reduces the household labor
burden on mothers.3> New fathers who take a leave of absence around
the birth of a child are more involved in childcare activities
throughout a child’s life.33 Some prior research has shown that fathers
who take leave reduce the household wage gap between fathers and
mothers by increasing the mother’s wages, as well as the total
household income.34
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When women feel valued for their career aspirations and men feel valued

for their family involvement, the side effects include greater personal well-
being, closer families, better marriages, faster innovation, and a more
efficient economy.35

Part of our reality today flows from what worked best years ago. The good

news is that when outdated social values no longer serve us, we have the
power to uproot the remnants and change course.

Kristina Durante is a Professor of Marketing at Rutgers Business School. She
received a master’s in psychology from the University of Chicago and a PhD in
social psychology from the University of Texas, Austin. Kristina’s research is
interdisciplinary, combining theory from social psychology, evolutionary biology,
and neuroscience to examine the behavior of women and families. Kristina’s
research program focuses on how women'’s evolved biology (ancestral ecology and
internal physiological systems) and our modern social environment interact to
influence behavior. Her research appears in the leading academic journals in
marketing, psychology, and biology. She routinely speaks on her research on
women across the globe, including a recent TEDx talk. Her studies are regularly
featured in USA Today, The Wall Street Journal, The New York Times, and The
Chicago Tribune, as well as hundreds of other media outlets worldwide. Prior to
becoming a professor, Kristina spent nearly a decade in industry as an
entertainment marketing executive in New York City and Los Angeles.

email: kdurante@business.rutgers.edu

Alexis Rittweger holds a Bachelor of Arts in Political Science (Summa Cum Laude).
She is currently pursuing a dual master’s degree in public policy and public health
at Rutgers University. She is an experienced professional whose work focuses on the
field of human subjects research, particularly in the social sciences. Her research
interests include access to health care, health disparities (race, gender, and
socioeconomic status), and gender and economic development. Alexis develops and
implements research study design, measurement tools, recruitment plans and other
aspects of the research process to support the needs of the Rutgers Center for
Women in Business research team.

email: afr73@scarletmail.rutgers.edu

Endnotes

1.

Newcomb, A. (2020, December 30). Record number of women took over Fortune 500
companies in 2020. NBC News.

2. United States Census Bureau. (2020). Historical income tables: Families.
3. Hinchliffe, E. (2021, June 2). The female CEOs on this year's Fortune 500 just broke three

all-time records. Fortune.

Rutgers Business Review Vol.6,No.2 193



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.
20.

21.

22.

23.

24.

25,
26.

Outdated Gender Norms

National Center for Education Statistics. (2019). Table 318.30: Bachelor’s, master’s, and
doctor’s degrees conferred by postsecondary institutions, by sex of student and discipline
division: 2017-18.

United States Bureau of Labor Statistics. (2019). Women in the labor force: A databook.
BLS Reports.

Forte Foundation. (2019). MBA applications are down, but gender equity at business
school is up [Press Release].

Barroso, A., & Brown, A. (2021, May 25). Gender pay gap in U.S. held steady in 2020. Pew
Research Center.

Haines, E., & Stroessner, S. (2019). The role prioritization model: How communal men
and agentic women can (sometimes) have it all. Social and Personality Psychology
Compass, 13(12).

Siminski, P., & Yetsenga, R. (2020). Rethinking specialization and the sexual division of
labour in the 21st century [IZA DP No. 12977]. Bonn, Germany: IZA Institute of Labor
Economics.

Becker, G. S. (1981). A treatise on the family. Cambridge, MA: Harvard University Press.
Sng, O., Neuberg, S. L., Varnum, M. E., & Kenrick, D. T. (2018). The behavioral ecology
of cultural psychological variation. Psychological Review, 125(5), 714.

Wood, W., & Eagly, A. H. (2002). A cross-cultural analysis of the behavior of women and
men: Implications for the origins of sex differences. Psychological Bulletin, 128(5), 699~
727.

Parker, K., & Stapler, R. (2017, September 20). Men seen as financial providers in U.S.,
even as women’s contributions grow. Pew Research Center.

Chesley, N. (2016). What does it mean to be a “breadwinner” mother? Journal of Family
Issues, 38(18), 2594-2619.

Schneider, D. (2012). Gender deviance and household work: The role of occupation.
American Journal of Sociology, 117(4), 1029-1072.

Pew Research Center. (2013). Modern Parenthood: Roles of Moms and Dads Converge as
they Balance Work and Family. Washington, DC: Pew Research Center.

Bertrand, M., Kamenica, E., & Pan, J. (2015). Gender identity and relative income within
households. The Quarterly Journal of Economics, 130(2), 571-614.

Durante, K. M., Griskevicius, V., Simpson, J. A., Cantd, S. M., & Tybur, J. M. (2012). Sex
ratio and women's career choice: Does a scarcity of men lead women to choose briefcase
over baby? Journal of Personality and Social Psychology, 103(1), 121.

Durante, K. M. (2021, March 9). Women and the curse of the ancient trade-off. Forbes.
Gneezy, U., Niederle, M., & Rustichini, A. (2003). Performance in competitive
environments: Gender differences. The Quarterly Journal of Economics, 118(3), 1049-1074.
Gneezy, U., Leonard, K., & List, J. (2009). Gender differences in competition: Evidence
from a matrilineal and a patriarchal society. Econometrica, 77(5), 1637-1664.

Bursztyn, L., Fujiwara, T., & Pallais, A. (2017). ‘Acting wife’: Marriage market incentives
and labor market investments. American Economic Review, 107(11), 3288-3319.

Gino, F., Wilmuth, C., & Brooks, A. (2015). Compared to men, women view professional
advancement as equally attainable, but less desirable. Proceedings of The National
Academy Of Sciences, 112(40), 12354-12359.

Eastwick, P. W., & Finkel, E. J. (2008). Sex differences in mate preferences revisited: Do
people know what they initially desire in a romantic partner? Journal of Personality and
Social Psychology, 94(2), 245-264.

Reiner, A. (2017, June 15). Talking to boys the way we talk to girls. The New York Times.
Cialdini, R. B., Kallgren, C. A., & Reno, R. R. (1991). A focus theory of normative conduct.
Advances in Experimental Social Psychology, 24, 201-234.

194 Rutgers Business Review Summer 2021



Outdated Gender Norms

27.

28.
29.

30.

3L

32.

33.

34.

35-

Durante, K., van der Muelen Rodgers, Y., Kaplowitz, L., Zundl, E., & Uly, S. (2020,
September 22). The highs and lows of the COVID-19 pandemic for working parents, and
the implications for the future of work. Forbes.

Rao, A. (2019, May 12). Even breadwinning wives don’t get equality at home. The Atlantic.
Becker, G. S. (1981). Altruism in the family and selfishness in the market place.
Economica, 48(189), 1-15.

Folke, O., & Rickne, J. (2020). All the single ladies: Job promotions and the durability of
marriage. American Economic Journal: Applied Economics, 12(1), 260-87.

Victor, D. (2016, February 6). Women in company leadership tied to stronger profits,
study says. The New York Times.

Petts, R. ]., Carlson, D. L., & Knoester, C. (2020). If I [take] leave, will you stay? Paternity
leave and relationship stability. Journal of Social Policy, 49(4), 829-849.

del Carmen Huerta, M., Adema, W., Baxter, J., Han, W. ]., Lausten, M., Lee, R, &
Waldfogel, J. (2013). Fathers' leave, fathers' involvement and child development: Are they
related? Evidence from four OECD countries [OECD Social, Employment and Migration
Working Papers 140]. OECD Publishing.

Andersen, S. (2018). Paternity leave and the motherhood penalty: New causal evidence.
Journal of Marriage And Family, 80(5), 1125-1143.

Elborgh-Woytek, K., Newiak, M., Kochhar, K., Fabrizio, S., Kpodar, K., Wingender, P.,
Clements, B., & Schwartz, G. (2013). Women, Work, and the Economy: Macroeconomic
Gains From Gender Equity. Washington, DC: International Monetary Fund.

Rutgers Business Review Vol.6,No.2 195



